WORLDWIDE

2020 CREATIVE AGENCIES NEW BUSINESS LEAGUE

China / Feb 2020

RANKTHIS RANK LAST ESTIMAIED ¥ID OEVSETII!:,\IITYE'I["D No.of
WIN REVENUE )
MONTH - RECENT WINS A8 ) RECENT LOSSES REVENUE Wins
(RMB ¥ m)
1 1 Ogilvy Tourism Client 743 743 30
2 = Isobar TCL Electronics digital 52.2 52.2 1

Yili Group, AIRBUS Project, Bayer

3 7 Havas Worldwide
Hong Kong Redoxon Project

36.2 36.2 3
Johnson & Johnson, Unilever

4 2 Wunderman Thompson project, Heineken Amsterdam 243 24.3 14

Project,ALDI,Carslan Project

Danone Project, Jun Le Bao,

5 5 Publicis Nestle_Starbucks 23.8 23.8 15
6 19 VMLY&R r:;le;::morepaciﬁc Project, Mars 185 185 5
7 3 Sapient Mercedes-Benz Project 14.7 14.7 4
8 - BBH WM Motor 13.0 13.0 1

Chengdu ICC Project, Mondelez

9 4 Saatchi & Saatchi Biscuit Project , Ferrero 11.7 11.7 4
Project , FILA Project
Ford/Lincoln, Volkswagen

10 6 Leo Burnett Project, Uni-President Project, 11.3 113 8
McDonald's Project

11 8 McCann WorldGroup IT Client 3.0 3.0 6

12 ° BBDO Amgre Pacific (Mamonde) Global 20 20 1
project

13 12 DDB Amway Chinese Medicine Product 0.2 0.2 1

(Strategy Part) Project



WORLDWIDE

2020 MEDIA AGENCIES NEW BUSINESS LEAGUE

China / Feb 2020

ESTIMATED
RANKTHIS RANK LAST ESTIMATED YID OVERALLYTD
AGENCY RECENT WINS WIN REVENUE RECENT LOSSES No.of Wins
MONTH MONTH (RMB ¥'m) REVENUE
(RMB ¥ m)
1 9 Zenith Shanghai General Motors 1141 114.1 1
Hasbro, alibaba, Audi Digital,
2 3 MediaCom Shanghai Volkswagen and Skoda, 110.5 110.5 11
PSA
PepsiCo, L'Occitaine, Yili Digital
3 1 Mindshare Planning, Coloplast medical devices 99.7 99.7 5
Project
4 5 Wavemaker Daimler 97.8 97.8 1
5 18 OMD Lisboa Grande 99.2 Hasbro 96.9 2
6 = GIC Audi Digital 32.6 32.6 1
7 19 PHD Diageo 17.4 AmorePacific 13.8 2
8 2 Starcom Shanghai Disney Resort 11.4 11.4 2
9 4 Universal McCann Emirates Airlines 2.0 2.0 3
10 17 Havas Media 0.0 Emirates Airlines -1.0 0
11 20 Carat AmorePacific 3.6 Diageo -9.5 1
12 8 dentsu X 0.0 Shanghai Volkswagen and Skoda -40.2 0

METHODOLOGY

The R3 New Business League has been compiled since 2002 using data supplied by multinational agencies on a monthly basis to R3. In addition, this data supplied is balanced against Client Estimates,
Nielsen ADEX, discounted to appropriate levels and then converted to a revenue estimate. R3 strives to be accurate in all reporting, but welcomes comments and questions. Please write to greg@rthree.com or
visit www.rthree.com for more information or to download a soft copy. R3 is the leading independent consultancy focused on tracking of agency performance, and marketing ROI.



